
Exhibitor and visitor survey 2010
Present your offer to a high-quality trade audience with outstanding decision-making competence – 
around 57,000 buyers visited Tendence in 2010. You also benefi t from the high levels of visitor satisfaction 
at the leading international industry event of the second half of the year.

2,064 Exhibitors

 39.4 %    813 Germany
 60.6 % 1,251 Outside Germany
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56,968 Visitors

 76.5 % 43,600 Germany
 23.5 % 13,368 Outside Germany23.5 %

76.5 %

Non-German visitors by economic region

63 % EU
 17 % Rest of Europe
 14 % Asia
 5 % Americas
 1 % Other
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Seeing / finding out about new products

Making new business contacts

Making purchases at the fair 

Seeing / finding out about different product types

Maintaining existing business contacts

Obtaining an overall impression of market trends

Preparing for buying decisions

Increasing specialist knowledge

Comparing competitors

Exchange information
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Visitor satisfaction

 36 % Very satisfied
 52 % Satisfied
 12 % Not very satisfied
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Areas of responsibility of trade visitors

 50 % Directors / CEOs 
 15 % Purchasing / procurement
 7 % Marketing, sales
 5 % Manufacturing, production
 2 % Research, development
 2 % Planning, production scheduling 
 19 % Other
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Occupational status of trade visitors

 61 %  Self-employed entrepeneur
 13 %  Managing director or  

 employee with managerial  
 responsibility

 7 % Head of department
 11 % Employee
 5 % Trainees / students
 3 % Other61 %
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Trade visitors by economic sector

 54 % Retail 
 14 % Wholesale / export
 14 % Services 
 3 % Manufacturing industry
 5 % Skilled trades
 10 % Other

54 %

14 %

14 %

3 %

5 %

10 %

Decision-making authority of trade visitors

 57 % Decisive
 20 % Contributory
 12 % Advisory
 11 % Not involved
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Source: Messe Frankfurt, Market Research, 2010


