ProMediaTech 2010 ctasut nepea
€060V 3aa4y N3y nTb HOBbIN MUDOBOM
I0PAJ0K, PacCMaTpuBas 3af1ayn, KoTopbie
CTOAT Ha MyTV MapKeTuHra 1 6peHanHra, ¢
Da3HbIX CTOPOH. Pa3/InyHbIe MepeneKTyBb!
1A Poccn v Benvikobputarum,
PeUMYLLIECTBA HOBbIX TEXHONOM,
VHHOBALMOHHBIE CTUMYTbl U T.A.

OnHa 13 NoBTOPAILMXCA
TeM KOH@epeHLmm — Bo3pacTaroLLian
HEOBX0AMMOCTb B TEXHO/IOMMYECKOM,
KY/IbTYPHOM ¥ reorpagmyeckom
COTPYAHNYECTBAX.

Ocoboe BHMaHe byaet
YIeneH0 MUPOBOMY DbIHKY TOBapOB,
OTHOCALLMXCA K Kareropum Jiokc "
COOTBETCTBEHHO, Ha KOHGEPeHLmn
OyayT npeAcTaBieHb! NpeaMeTHbIe
UCCIIe10BaHNA, WITIIOCTPUPYIOLLINE
Da3/NYHbIe TEHACHLN U 0BY4eHMe.
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ProMediaTech 2010 explores the new
world order by examining the challenges
for marketing and branding through
a series of lenses: different UK and
Russia Perspectives; Technology Gains;
Innavation drivers; etc. One recurring
theme is the increasing need for
collaboration across financial, technical,
cultural and geographical divides.
Special reference is made
to global Luxury Markets and where
relevant, case studies will be presented
to illustrate learning and trends.
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Tum CtmBeHc

—/InpekTop nporpammsi
VIHTEpakTvBHaA MeauA,
(hakyIbTeT MaccoBbIX
KommyHukauwmi, London College
of Communication, University of
the Arts London

[im Stephens

—~Programme Director
Interactive Media, Faculty

of Media, London College of
Communication, University of
the Arts London

[avi Tan

—/naBHbI NCTOSHNTENIbHBIN
anpektop, Imec Marketing &
Trading In Internet Ltd, W3pawnnb

Guy Tal

—Chief Executive, Imec
Marketing & Trading In Internet
Ltd, Israel

Tum 6bis1 AMPEKTOPOM MarucTepcKoi
nporpammbl Interactive Media,
coctasreHHoi Koponesckum
Konnezaxem uckyccTs B JIoHz0He,
OpaHynm, Hupepnanaax, Vipnanam,
Wcnarnn n [epmarnn. [NapannensHo oH
pabortarn ¢ bpUTaHCKUM paBUTeIbCTBOM,
DeKnamupys 1 MooLLPAS KpeaTuBHble
WHAYCTPUN Y CBA3AHHBIE C HUMMN
TEXHOJIOrVN, KOHUEHTPUpYACch Ha CLLIA
(Huto-Viopk, Cunukorosas Honuma n 1.4.)

[lpeacraBnas Yunsepcuter
Uckycets JloHpoxa B nocnesnHee Bpema
Ha JJanbHem BocToke v B EBpone, a
Takxe Amepuike, B cOTpYAHU4ECTBE
¢ British European Design Group, roe
Tum AanAaeTca Meaua-avpekTopom, oH
0praHn3yeT BbICTaBKy, CeMUHapbl 1
Apyrne MeponpuAThA 1A TBOPYECKNX
orpacneit B Bennkobputarm ana UK
Trade & Investment.

Tum asnaetca
npogheccnoHasbHbIM GoTorpagpom un
KOHCY/IbTAHT UHTEPaKTUBHbIX CEACTB
MAaccoBbIX KOMMYHNKALMI.

Cetb IMEC 310 arenTcTso,
npeanaraoLee noaHele yeyrn AnA
NapTHEPCKUX PbIHKOB, NOAAECPXNBAA
CBA3b MEXZY CETAMY NapTHEPOB U Beb-
caniTamu peknamogatened.

[ail ABAETCA IKCNEPTHLIM
KOHCY/IbTAHTOM 110 UHTEPHETY JN1A
MunncTepcTBa npOMbILLIEHHOCTH,
Toprosiu & TpyAa B Viapaune,

1 NHTEPHET-KOHCY/IbTaHTOM 110
W3paunnbckoii chenepatm TOprosuix
nanar. [aii Takxe npenogaet aToT xe
cexTap B bu3Hec-Konneaxe B Tesb-
ABuBe, re oH pabotaet cTapLInm
Jlextopom.

Paree oH 3aHnman
J0/XHOCTb IMPEKTOPA 10 MapKETUHIy
B Realovercomming -HoBom caiire,
0CHOBaHHOM Ha BUZEO0 K/nax 1 BUZeo,
KOTOpbIE BKIKOYAN

Tim was Course Director for the Master
of Arts Interactive Media Programme,
delivered from the Royal College of Art in
London with France, Netherlands, Ireland,
Spain and Germany. In parallel he worked
with the British Government, promoting
creative industries and their associated
technologies, concentrating on the USA
(New York, Silicon Valley etc.)

Representing the University
of the Arts London more recently in the
Far East and Europe as well as America,
(in association with the British European
Design Group as Media Director) Tim
organises exhibitions, seminars and
events for the UK Creative Sectors of UK
Trade & Investment.

Tim is a professional
photographer and interactive media
consultant.

The Imec Network is an agency offering
full services for affiliate markets,
supporting the connection between
affiliate networks and advertisers’
websites.

Guy is an Internet expert
consultant for the Ministry of Industry,
Trade & Labor, in Israel and an Internet
consultant for the Federation of Israeli
Chambers of Commerce.

Guy is also a Senior Lecturer
at a business college in Tel Aviv in the
same sector.

He was previously Marketing
Director in Realovercomming a new
website based on video clips and video
which included the design of worldwide
systems based on Internet and video
platforms. Before that he was Head of
the E-commerce department at Traklin
Electricity.
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ProMedialech
—MOSCOW

Cemmnap B MBL| ‘Kpokyc Jkero’ n
macTep-knacc B bputaHckom nocosecTe
B Mockse, npegcrasieH Yuusepcutetrom
Uekycets B JloHaoHe v bputaHcko
EBponevickoit an3aiiHepckow rpynnoi
npv noaaepxke  Toprosm n VHeecTuLm
Benvkobpurarm

MeHoroe usmerunnocs, He Tak
Jn? [1106871bHbIV IKOHOMUYECKW criaz,
HEXBATKa kanuTasna, UMEHeHIe Kimmarta,
TE0NoIMTNYECKME MEPEMELLIEHUA U
CTereHb yYCKOPEHNA TEXHOIOMNYECKOro
Da3BUTUA CEPLE3HO MOBIMANN HA
r10BeAEHNe MOTPEOUTENA U OCTaBWIN
11043 BOMPOC OCHOBHbIE MapKETUHIOBbIE
IPVHLVIBI U [POLIECCH!.

Pasnnyroro posa npeanpuatva
1 6peH/ibl BO BCEM MUPE 384aK0T OfINH U
T0T Xe Borpoc: "1To nogpasymesaetca nog
[IOHATVIEM “COBPEMEHHBI CTaHAapT” (new
normal)? Yro noaseprnocs n3MeHeHNAM,
ayro Het?”

Seminar at Crocus IEC and Master
Class at the British Embassy Moscow,
presented by the University of the

Arts London and the British European
Design Group, supported by UK Trade &
Investment.

Things have changed, or have
they? Global recession, shortages of
capital, climate change, geo-political
shifts and quantum acceleration in
technology have combined to impact
consumer behaviour and question core
marketing principles and processes.
Businesses and brands across the world
are asking ‘what does the new normal
look like?” — what has changed and
what has not?



[InTep AHTeHeH

—-Antenen Consulting Limited
Benvkobputanna

Peter Antenen

—-Antenen Consulting Limited
UK

Anekcen
[oH4YapeHKo

Alexei
Goncharenko

—Minale Tattersfield
Moscow

[lntep BbinyckHUK hakysbTeTa
OU3HEC-aMUHICTOUPOBAHNA,
ABNACTCA KOHCY/IbTaHTOM B 06/1aCTH
MEeXZyHapoaHov cTpaterny v GpeHAos.
Jkenept B MOTPEBUTENLCKOM T0BEAEHUM,
OH 3aHnMar pyKoBOAALLME MO3ULUNA B
passutiv bpexsa c Allied Domecq n
Inter-Continental Hotels, 3atem scTynmn
B Deloitte Consulting v cTan Beayimm
MHOIVX NPOEKTOB B PaMKax pasBuTus
ctpatermy, Crivarua v [lornolyenna
KomMnaxuy, paspaboTka HoBO MPOAYKLMY,
MEHEKMEHT Ha TEPPUTOPUEAX,
npocTvparoLmxea ot [onmsyaa Ao
[oHKoHra, oT QuHnAHAMM [0 KevinTayHa.

3anycTvB KoHeybTaLmm
o bytnk ctpaternam B 1999 rogy,
OH B HacToALLee BpemMA pabotaer ¢
npoexTamm B Kntae, Benmkobputaxm n
KOHTUHEHTasbHOU EBpore.

Ero knneHTamu agnawtca
Nestle, Mars, Benetton, Jeronimo
Martins, Land Securities, World Challenge,
MOD, Fazer, Cooperative Group, n
Dongxiang Sports Development Co.

[lutep otBevaert 3a
ProMediaTech Temy “coBpemenHoro
cTaHpapta” B atom rogy 8 Mockse.

Anekceii paboTaet rnasHbIM
WCTONHNTEbHBIM JNPEKTOPOM B
komnaHmm Minale Tattersfield Russia,
KOTOpaA ABNAETCA YacTbio 7100a7bHO
cetv Minale Tattersfield Design
Strategy (MTDS).

[asera The Financial Times,
JloHgoH, skmoanna MTDS s TOI-10
BEAYLLMX OPEHA-areHTCTB BCEro Mupa.

Anekcet okoHyun MockoBckui
[ocynapcTBerHbIA YHnBepcuTeT o
crieumarnsHocTy [puknanHas counonorna
3a TeM 10CTYn B UHCTUTYT MUDPOBOM
IKOHOMUKN Y MEXIYHAPOAHBIX
oTHoLLIeHWA. OH Tak Xe OKOH4UIT KypChl
no mapketurry B FA.Z. VIHcTuTyTE B
[epmarmy.

Anekceii nMeeT 00LLINPHbII
OrbIT 110 pPaboTe Ha Ha4aslbHbIX CTaANAX
¥ 3arycKy HOBbIX bU3Hec-npoexkToB B
Poccun, v HenocpeacTBeHHbIM OMbITOM
MapKeTnHra 1 6peHnHra npoexkTos B
IHEPreTM4eckoM CexTope (BK4aeT
komnarum BP Shell, Jlykoiin, Hkoc,
PocHechTs, [a3npom), a Takxe apyrve
KDYIMHOMACLLTaOHbIE MPOEKTbI Ha
DYCCKOM PbIHKE.

Peter, a graduate in business
administration, is an international
strategy and brand consultant. An
expert in consumer behaviour, he held
management and brand development
positions with Allied Domecq and Inter-
Continental Hotels, later joining Deloitte
Consulting and leading many projects

in development strategy, Mergers and
Acquisitions, new product development,
change management, in territories
stretching from Hollywood to Hong Kong,
Finland to Cape Town.

Launching a boutique strategy
consultancy in 1999, he now has projects
in China, UK and mainland Europe.

Clients include Nestle, Mars,
Benetton, Jeronimo Martins, Land
Securities, Tui, MOD, Fazer, Cooperative
Group, and Robe di Kappa (China).

Peter is responsible for the
ProMediaTech ‘Marketing in the “New
Normal”’ theme this year in Moscow.

Alexei is Chief Executive Officer of
Minale Tattersfield Russia, part of the
Minale Tattersfield Design Strategy
(MTDS) global network. The Financial
Times, London, ranked MTDS among top-
10 of world's leading branding agencies.

Alexei graduated from
Moscow State University with a degree
in Applied Saciological Studies, before
studying at the Institute for World
Economy and International Relations. He
took courses in Marketing at the FA.Z.
Institute in Germany.

He has broad experience in
early stage start-ups and new business
projects in Russia, and direct experience
with energy sector marketing and
branding projects (companies include BR
Shell, Lukoil, Yukos, Rosneft, Gazprom),
and large-scale projects on the Russian
market.

KapuH
but@unurnc
Lnpektop

—British European Design
Group (BEDG)

Karin-Beate
Phillips

—Director British Furopean
Design Group (BEDG)

Hapba HepHoBa

—/lupexTop no MapkeTuHry
komnatmn JJAPC KoHcantuHr’
Mocksa

Daria Chernova

—DMarketing Director and
Partner, Dars Consulting,
Moscow

Hemevkwii ny6anymct n 3KOHOMUCT
Kapur-but Ouannc asnaerca
OcHoBaTeneM 1 mpekTopom British
European Design Group, ocHoBaHHO/i B
1991 rogy. BEDG - Hekommepyeckas
opraHn3auns, 0cTuriIan
becnpeyeaeHTHOro NocayXHoro cnvucka
ycnexos B akcriopTe bputaxckoro
TBOPYECTBA 1 KDEATUBHBIX YCAYr M0
BCEMy MUpY.

JlonpoHckwii BEDG asnaetca
0/IHOV U3 KJTKOHEBbIX CUJT B COLAEACTBIUN
Benukobputarckoii kpeatnsHol
nHayCTPUN B BennkobputaHmy,
KOHTWHeHTanbHoi 1 BocToyHoii Epone,
CeepHoit v H0xHoi Amepuke, brvxHem
Bocroke, [oHkoHre n B HapoaHoii
Pecny6nuke Kutaii.

C 1994 rona BEDG
BbICTYNAET B KaYECTBE CrIOHCOPa
118 FOCY/1apCTBEHHBIX CXEM
(DUHAHCYPOBAHNA, NpesnararLLmx
GhMHaHCOBYIO MOMOLLb J/1A MPEANpUATII
Benvkobputatmm Ana yy4actva B
3apy6exHbix BbICTaBKax, ceMuHapax,
BHYTPEHHEN 1 BHELLIHEN MUCCUAX.

JlapbAa 3akoHunna MockoBckmii
[ocynapcTBeHHbIi IHCTUTYT
MexayrapoaHsix OTHoLLEHWi

no cneywansHocT CBA3K ¢
obujecTseHHocTs0 B 1997 rogy.
[loctynaa Ha aonxHocTs [upektopa
110 MapKeTUHry 1o Bonpocam
KopropaTnsHoro pas3sutuA 8 Bank
Systems Company, B 1999 oHa
BCTYnuAa B 6PUTAHCKYI0 KOMNaHNIO
Japc KoHcantuHr.

Jlapba cneyunanusupyetca Ha
KDEATUBHbIX TEXHONIOTNAX MapKETUHra,
3HaKOMUT PYCCKUIA PbIHOK C bpeHAamu
OTHOCALUMMCA K KaTeropum Tiokc',
Takumu kak Rosnethal, Bulgari, Versace
W T.21 10 CPEACTBAM CTPATErNHECKOro
103MLINOHYPOBAHUA.

Jlapc Korcantunr (Mocksa)
ABNACTCA MPEACTaBUTENILCTBOM
Kkommepyeckoii ciyxow BBC World.

Japc KoHcantuur agnaetca
areHToM J14 BEAYLUNX BbICTABOYHbIX
npoekToB, Taknx kak: Messe
Muenchen, ‘Reed Exhibitions’,'Messe
Frankfurt’, a Takxe opraHnsyer
DAL BaXHbIX MEXAYHAPOAHbIX
KOHGEPEHLMIA.

German born publicist and economist
Karin-Beate Phillips is founder and
director of the British European Design
Group, founded in 1991, a non-
commercial organisation achieving an
unparalleled track record of success in
exporting British creativity and creative
services worldwide.

The London based BEDG
is a key force in the promotion of the
UK creative industries in the United
Kingdom, Continental and Eastern
Europe, North and South America, the
Middle East, Hong Kong and the People’s
Republic of China.

Since 1994 the BEDG has
been acting as a sponsor for government
funding schemes offering financial
assistance for UK based businesses to
attend foreign trade fairs, seminars,
inward and outward missions.

Daria is a graduate of Moscow State
Institute of International Relations,
majoring in mass communications
(1997). Joining Bank Systems Company
as Marketing Director for corporate
business development, in 1999 she
Joined the British company, Dars
Consulting.

Daria specialises in creative
marketing technologies, brining luxury
lifestyle brands like Rosnethal, Bulgari,
Versace etc., to the Russian market with
strategic brand positioning.

Dars Consulting (Moscow) is
the representative office of BBC World
commercial service.

Dars Consulting is an agent
for the leading exhibition projects such
as: Messe Muenchen, REED Exhibitions,
Messe Frankfurt, and also organizes
a number of landmark international
conferences.

Mavik Matcpun

—KOMMEPYECKuii ANPexTop,
Yunsepcutet uckycets JlorAoHa
(University of the Arts London)

Mike Matfin

—Director of Enterprise,
University of the Arts London
(UAL)

Knemexc Xakn

—~Clemens Hackl Design,
JloHpoH

Clemens Hack/

—~Clemens Hackl Design,
London

Mavi oTBeyaer 3a ysesm4erue
KO/M4ecTBa nMpesnpyHAMATESIbCKUX
WHALMATUB YHUBEPCUTETa, NPesocTaB/iAan
KpeaTuBHbIi MOCT MEX/Y akalemMneckinm
1 6usHec mvpom. OCHOBHbIE CXEMb!
BKJIHOYAIOT 11EPEAAYY 3HaHWA 1
MEXyHapoAHble KoHcysbTamm. Otaen
TIDEANPUHAMATENLCTBA MPEAOCTABIAET
HavarbHble cpeacTsa UiA 3arycka
KOMIaHW, BbITEKAOLLMX 13 TBOPYECKIX
W1edi CBOVX COTPY/IHNKOB 1 BbIMYCKHUKOB,
Y JIEXNT B OCHOBE MPEANPUATIA 110 BCeMy
Yumsepcutety VickyceTs.

B nepenady sHanwii 8 UAL
BXOAUT KOHCY/IbTVPOBAHME, 06y4eHue,
TIPOBULAEHME KOHTDAKTHIX 1 COBMECTHBIX
Hay4HbIX VICCIIEA0BaHW, 3aLLMTa 1 rpojaxa
VHTE/IIEKTYasTbHOM COBCTBEHHOCTY, KaKk
TIpaBUTIO 4epe3 JINLIEH3VPOBAHIE, CXeMbI
MEX/IYHaPOAHOro 0OMEHa 3HaHW 1
1apTHEPCTBO Mepesaqy 3HaHiA.

Mavix npescenatens
BenvikobputaHckovt HawmoransHoii cetn
riepesaqn 3HaHmi TBOPYECKUX UHAYCTI,
KOTOpaA (hyHaHCHPYeTCA paBuTEbCTBOM
Beswko6putarum. [JononumTesibHaa
VHEHOPMALWA 11 [DUMED! IEATESIbHOCTY
Yumsepcuteta Vckycets B JIoHaoHe
AoctynHbl Ha DVD avcke, BK/IOYEHHOM B
3Ty narKy.

KnemeHc Xakn Havan cBoto kapbepy
B PEKNIaMHbIX areHTCTBaX, Takux, kak
BBDO v Ogilvy & Mather.

[locne okoH4aHuA
MarucTparypsl 8 061actu
WHTePaKTUBHOI My/IbTUMEANA B
Yuusepcutete Vckyccets B JIoHA0He,
KnemeHc ocHoBasn ¢80k cOBCTBEHHYHO
CTyAND An3aiiHa, paboTas KpeaTuBHbIM
KOHCYNIbTAHTOM 110 6pEeHANHTY 1
pa3paboTKe OHNAH-NPUIOXEHNIA.

KnemeHc pabotaert ¢
K/IMEHTaMu U3 BCEX CEKTOPOB BO BCEM
mupe, ot CLLA o Tannawnza. Ero
rocnesH1e NPOEKTHI BKIKOYaoT paboty
C npasuTeNbCTBOM Benvkobputatm
110 TOProB/ie N HBECTULINAM,
Yunsepcuterom Vckyccets B JloHaoHe, a
Tak xe SAP u Fujitsu.

‘B KnemeHc Xakn qn3aiix,
Mbl XoTe/n Bbl ymats 0 cebe
Kak 0 KpeaTuBHbIX CrieumanmcTax,
o6ecneynBaLuX PeLIeHUAMU
/M3aiiHa, KoTopble NpucrocobeHs!

K MHAUBUYaNbHBIM M0TPEOHOCTAM
HaLLWX KIIMEHTOB .

Mike is responsible for a growing range
of Enterprise initiatives at the University,
providing a creative bridge between the
academic and business worlds. Key
schemes include Knowledge Transfer
activities and international consultancy.

The Enterprise Office provides
seed funds for start up companies
emanating from the creative ideas of its
staff and alumni, and underpins Enterprise
across the University of the Arts London.

Knowledge transfer at UAL
comprises consultancy; training; contract
and collaborative research; protecting
and commercialising intellectual property,
typically through licensing; Knowledge
Transfer Partnerships and International
Knowledge Exchange Schemes.

Mike is a Chair of the UK
National Creative Industries Knowledge
Transfer Network, funded by the UK
Government.

Comprehensive information
and examples of the University of the Arts
London’s Enterprise activities are available
in the DVD included in this folder.

Clemens Hackl spent his early twenties
working for advertising agencies such as
BBDO and Ogilvy & Mather.

Following his Masters
Degree in Interactive Multimedia at the
University of the Arts London, Clemens
established his own design studio as a
creative consultant delivering branding
and online applications.

Clemens has clients from all
sectors around the world, from the USA
to Thailand. Recent projects include
work for the UK Government UK Trade
& Investment, the University of the Arts
London, SAP and Fujitsu.

‘At Clemens Hackl Design,
we like to think of ourselves as creative
problem solvers, providing design-
led solutions that are tailored to the
individual needs of our clients.”

0 ancke DVD
About this DVD

3101 Anck BKKOYaeT B cebA MoHy0
BEPCUKD PE3HOME [I0KNIaA4MKOB
ProMediaTech, a rak xe nHghopmaumro
0 cepBucax, npesocTasaeMbixX
bpurarckoit opraqu3saumeii no Toprosrne
u Wsectuymam (UKTI) B Poccum
COBMECTHO ¢ ripoexkTamu JIoH[oHCKoro
Ynusepcuteta Vickyccts. UKTI nomoraer
passutnio buaHeca mexzy Poccveii n
Benukobputaruest ocobeHHo B cekTope
MEXZYHaPOLAHON KPeaTUBHON HAYCTPUN.
C nomoLybto coero
0TAENa NPeanpMHIMATENLCTBA
Yrvsepcuter VckyceTs 8 JlonaoHe
(University of the Arts London)
CYNTACTCA BEAYLLYM UCTOYHNKOM
TBOPYECKON Y MIHHOBALMOHHON
JieATenbHocTy B Benkobputarmm
Y OTBEYAET 3@ HALMOHabHbIE 1
MEX/IyHaPOAHbIE CXeMbl, OCHOBAHHbIE Ha
B3aNMOOTHOLLIEHUAX MEXLY AETI0BbIMA
Kpyramu, Hay'HbIM NCCIIE0BaHNAM,
W KpeaTnBHO MpogheccnoHasbHoM
PaKTUKON.

‘This disc includes expanded
ProMediaTech speaker CVs and
information about the services of
Britain’s UK Trade & Investment (UKTI)
Russia, together with the work of the
University of the Arts London. UKTI
assists business development between
Russia and the UK, notably in the global
Creative Industries sector.

Through its Enterprise
Office,the University of the Arts London,
a leading source of UK's creativity and
innovation, is responsible for national
and international enterprise schemes
based on the relationship between
business, research, and creative
professional practice.”



